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Figure 1: Mainland China personal luxury market declined by 18%-20%in 2024, driven by low
consumer confidence and increasing overseas shopping

Mainland China personal luxury market (RMB billion)
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https://www.bain.com/globalassets/noindex/2025/bain_report_2024 china_luxury _goods_market.pdf

Figure 2: All luxury categories are facing widespread challenges, with jewelry and watches experi-
encing the most significant negative impact

Mainland China personal luxury market year-over-year growth by category
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