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Respondents in Greater China share more muted views of current
conditions there, while in most regions, views remain stable.

. . . " sas . . N FIGURE 2 X Big-Ticket Luxury ltems
Share of respondents reporting improvement in economic conditions in their countries, Year-Over-Year Percentage Growth in Luxury Spending @8 Mainland China | @SS Hong Kang

t6 ths,' % of dent: A
past 6 months,’ % of respondents 68% 64%

Greater China’ India Other developing Asia—Pacific Europe North America Big-Ticket Luxury Item: 5
markets? N
70 2
55 : Luxury Experiences Lusury Experi
51 A
3‘.5/ s 36
: A Y
.-—_ﬂ . i e
21 21 21 A
—" o+—9 = 5 . Y 10% P .
e v s 15% 5ot Bon
0%
B 1% 7% . 2% 8%

$98,400 $90,400 $68,600 $42,200 $46,700 ”9700 snmo ,2’ 700 nz,ann $21,200 $21,200 $20,100
Watches Handbags Jewslery Travel  Glothing Eectrnics. Loather

VNIHD GNVINIVIN

¥91,400 ¥86,600 ¥63,900 ¥48,000 ¥47,500 ¥38,600 ¥26,800 ¥25,400 ¥23,600 ¥22,700 ¥21,400 ¥21,300 Shoes. F\ v» Accessories

fine
&SD irits.

Watches Handbags Jewellery ~Travel  Clothing Electronics | aasnar Shoes  Fine-
Mar June Goods Dining
2025 Co t Wine — Accessories

%ﬁfwg VA (ROBIIRS 2025¢6ﬁ)

https://www.mckinsey.com/~/media/mckinsey/business %20functions/strategy%20and%20corporate % 20finance/our%20insights/economic %2 0conditions % 20outlook/2025/june % 20202 5/economic-conditions-outlook-june-2025.pdf

MDRI : (20254 {1/ Z 2dn M A & TR 25 ) 32
https.//mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d6 2f70f05b 1786a0ba947 1f59¢86.pdf

; ii

1 (ow yang Sang



https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://www.mckinsey.com/~/media/mckinsey/business%20functions/strategy%20and%20corporate%20finance/our%20insights/economic%20conditions%20outlook/2025/june%202025/economic-conditions-outlook-june-2025.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf
https://mdr-i.com/wp-content/uploads/2024/11/china-luxury-consumer-forecast-2025-report-9336d62f70f05b1786a0ba9471f59c86.pdf

WA - BRCESSA RS

A
p_—
I
I
s

BT

“oh BIARE”
-
“FRES R
B3
-

“ EAERE”
TR

“%”

» THIFEREAUTESR

AE4EEBIERARAE
RSN E

AT REME AT
BRRG MERTARAE
TEEERITHE

T ECRF IR AT &

T ERAEEITE - RXESAREN) - FEEEE - B ReE

g N RILAE

[FfESH SR
ERBERBFTARAE
T E E S

RERE - BRZE6F30H IENEB
TRERE  BE12A3MHILASEA

Borth

]ﬂii(Mmmwmw




by
iy,
TRy,
TR L L

34

I LTRTRN

R
ERLETTIPRT

iy

A
& e o .
o Ly -

-
Fon e
e e SN,




	投影片 1: 2025年度中期業績
	投影片 2: 免責聲明
	投影片 3: 簡報大綱
	投影片 4
	投影片 5: 財務摘要
	投影片 6: 零售分部營業額及毛利率 毛利率提高;主要產品類別之平均銷售單價亦有所上升
	投影片 7: 同店銷售增長 主要市場均呈現改善趨勢
	投影片 8: 零售銷售組合 ｢Charme｣、｢文化祝福｣及｢YUYU｣系列的熱賣提升了定價黃金飾品的銷售
	投影片 9: 全渠道及線上銷售 線上銷售在主要市場保持增長
	投影片 10: 零售分部業績 主要市場的分部業績均錄得改善
	投影片 11: 存貨結餘及資本性開支
	投影片 12
	投影片 13
	投影片 14
	投影片 15: 發展高端市場 – 分店
	投影片 16: 發展高端市場 – 分店 (續)
	投影片 17
	投影片 18: 種類齊全的產品 迎合不同客戶群的需求
	投影片 19: 開拓新世代及年輕客群
	投影片 20: 持續發展全渠道零售
	投影片 21
	投影片 22
	投影片 23: 業務分部
	投影片 24: 零售門店品牌類別
	投影片 25: 零售門店品牌類別
	投影片 26: 珠寶分店網絡
	投影片 27: 分店網絡
	投影片 28: 珠寶及鐘錶零售毛利率
	投影片 29: 可持續發展 – 發展
	投影片 30: 可持續發展 – 未來計劃
	投影片 31: 行業分析–中國大陸及香港
	投影片 32: 行業分析–中國大陸奢侈品市場概況
	投影片 33: 釋義
	投影片 34

